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ABSTRACT

This research project examined the trust-and satisfaction of Pattaya citizens in
local public relations media considering theirigender, age, education, career, income
and years of residence. The subjects were 646 Pattaya citizens, obtained by stratified
random sampling. The instrument was_a Questionnaire. The data was analyzed using
mean, standard deviation and one=way ANOVA.

The results revealed that Pattaya citizens had a high degree of trust and
satisfaction with localyradiobroadcasts. Citizens with a difference in gender showed no
difference in their trust and satisfaction in local public relations media. However,
citizens with differences in age, education, career, income and years of residence had

different levels:of trust snd satisfaction in local public relations media.
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